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INTRODUCTION

Consumption is a harbinger of vivacious economy. Men and women “aréithe real wealth of a
nation. The purpose of over all human development is to create a‘conductive,environment for
people for enjoying long, healthy and creative dives. €onsumption is the very effective factor
for ensuring healthy life which depends on intake of ‘nutrition, full'of calorie“and balanced
diet. The consumption is multifaceted but the present study i1s‘confined'to genderdifferential in
consumption pattern especially in consumption of food, and non-food, items. Individual
consumption level is an important indicator to examine the relationship between intra-
household resources allocation and household foodssecurity. Women are active at every point
in the food chain and are oftenyresponsible for protecting the integrity of food and ensuring its
wholesomeness and safety. Women inadequate dietary intake and poor nutritional status are
largely a result of the fact, established by anthropological observation, that women and girls
eat last and least,q@ reflection of the inferior sacial status they are accorded in Indian society
through theirdives. This unequal,status leaves considerable disparities between how much
women contribute;to consumptionactivities and low little they share in its benefits.

Consumption pattern is\a reflection of social status. Human consumption short falls hold back
on human, development and lead to human poverty. For example, healthcare consumption
shortfall leads to disease andydeath and food under consumption leads to malnutrition and
decreased ablitysto work.

REVIEW OF LITERATURE

The earlier studies conducted by Jose and Shanmugaratnam (1993), Basiotis (2000), Seema
Singh (2001), Mira Seth (2001), Archana Sinha (2004) and Nitya Rao (2005)concluded that
consumption is most essential to achieving basic capabilities to live long, healthy creative
lives and to enjoy a decent standard to living. The areas of consumption include: food, shelter,
clean water, education, health care, energy, transportation, communication, and freedom of
creative and cultural expression. They concluded that there was an uneven distribution of
consumption expansion- globally. In Worldwide consumption there was a wide disparity

between nations. Initial disparities were so large that increased- consumption has not bridged
the gap between the most developed nations and the developing.

For example, in low-income countries, consumption has declined 1 per cent annually over
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past 15 years. While developed country consumption has increased.

OBJECTIVES OF THE STUDY

The present study has been taken up for detailed empirical verification with a view to
achieve the following objectives:

i)  To study the socio-economic profile of the sample households among the different sizeof
holdings; and

i) To study the gender differentials in consumption pattern amang the sample householdsin
the different size of holding groups by Sex.

SAMPLING

The present study is confined to Unasdistrict of Himachal Pradesh. \For the empirical
investigation this district has been selected purposely becausesit has gotpeculiar vagaries not
only in terms of terrain but also in terms of socio-economic demographic structure. This district
has a mixture of most progressive and most backward areas of Himachal Pradesh. The required
information has been collected from 296 sample households on the different size of holdings of
27 villages scattered over' 9 panchayats selectedyrandomly from the three development blocks of
Una districts of Himaghal Pradesh.

DATA COLIKECTION AND ANALYSIS

In the present paper ‘primary data were collected for both males and females regarding their
consumption, pattern. With the help of a pre-tested schedule information Pertaining to family
compositions as,well as consumption of food and non-food items has been collected from all the
selected householdas it existed at the time of the survey.

RESULT AND DISCUSSION

Out of the total 296 sample“households,150 households fall in the category of marginal farmers
having land less than one hectare, 77 households fall in the category of small farmers, having 1-2
hectares of land, 48 households are the medium size of holdings and remaining 21 households
fall in the category of large farmers. Out of the total population of 1647, 848 are males and 799
are females. The average size of family is the lowest on the marginal size of holding and shows
an increasing tendency with an increase in the size of holdings. The average size of family among
all the sample household came to 5.56, which is lower as compared with the average size of
family at the state level as a whole, i.e. 5.97 (Census 2010).

The percentage of labour force shows a decreasing tendency with an increase in the size of
holdings, whereas, contrary to it the percentage of dependents shows an increasing tendency with
an increase in the size of holdings. The literacy level of the sample households shows that
illiteracy was more among women (l.e. 12.77 per cent) as compared to men (i.e. 6.61 per cent). In
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the sample as a whole 90.40 per cent of population is literate out of which 93.39 per cent are
males and 87.23 per cent are females. The literacy percentage is the highest on the medium size
of holdings, i.e. 91.82 per cent (Table-1).

Table-1 Average Family-size, Percentage of Family Work Force, Péreentage of Dependants among
the Sample Households

Among the Small Households

Particulars | \arginal | Small (Medium | Large All

Holdings | Holdings [“Holdings "), Holdings \| Holdings

Total
Number of
Sample
Household

Total
Number of
Family
Members

Average Size
of Family

Percentage
of family
Work Foree

Percentage of
Dependents

Literacy
Percentage

Male

Female
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PATTERN OF HOUSEHOLD CONSUMPTION EXPENDITURE
AMONG THE SAMPLE HOUSEHOLDS ON FOOD ITEMS BY SEX

The pattern of household consumption expenditure on food-items,by males and females among
the sample household falling on the different size of holdings has been presented in Table 3.
This Table clearly shows that the percentage amount of money spention cereals to the total
household food expenditure by males has been worked out 23.01, 21.30,

19.14 and 13.61 per cent and for females 20.51, 16.41, 17.09 and, 13.53 en the marginal,
small, medium and large size of holdings respectivelyaThe percentage expenditure on cereals
by males shows a decreasing trend with an increasesn the size of haldings. WWhen»compared
with that of females it was more among males falling, under different size of holdings. It
happened mainly, due to the fact that"malesyare engagedyin more outdoor activities which
require more energy and nutrition for physical exertion as compared to females.

The percentage expenditure on pulsesiand grams indieates that the, females was comparatively
less (i.e. 1.19 per cent) on the medium size ofsoldings, whereas the percentageexpenditure on
pulses and grams was almast the same in ather size of holding groups.

The percentage expenditure on milk and milk products to/the total household food expenditure
of males has been worked out 7.142, 5.18, 4.53 and 4:.41 per cent on the marginal, small, medium
and large size ofyholdings respectively. The percentage amount of expenditure on milk and milk
products for the females shows a decreasing trend with an increase in the size of holdings. The
total percentage expenditure on oil and fats, to the total expenditure on food-items by both males
and females came out 7:04 per cent. This percentage expenditure is rather high because
‘mustard eil’and ‘pure ghee™are commonly used for cooking by the sample households.

The percentage expenditure on meat, eggs and fish etc., to the total consumption expenditure on
food-items has been worked out highest (i.e. 10.67 per cent) on the large sizeof holdings and
the percentage came out lowest (i-e. 4.64 per cent) on marginal size of holdings. The percentage
expenditure on fruits “(1.es both fresh and dry) to the total consumption expenditure on food-
items by males and females shows an increasing trend with an increase in the size of holdings.
The percentage of consumption expenditure on sugar and gur by both males and females in
all different size of holdings is rather high due to the reason that manual labourers need more
intake of sugar to keep up their energy level intact. Moreover sugar taking has become a habit
with them.

International Journal of Transformations in Business Management 20




International Journal of Transformations in Business Management http://www.ijtbm.com
(ITBM) 2013, Vol. No. 3, Issue No. 2, Apr-Jun e-1SSN: 2231-6868, p-ISSN: 2454-468X

International Journal of Transformations in Business Management 21




International Journal of Transformations in Business Management http://www.ijtbm.com

(TBM) 2013, Vol. No. 3, Issue No. 2, Apr-Jun e-ISSN: 2231-6868, p-ISSN: 2454-468X

Thus, from the Table it can be concluded that out of total household consumption expenditure
on food-items, the percentage share of males on total food-items came out 55.44, 56.65, 54.65
and 54.04 per cent and that of females 44.56, 43.35, 45.35 and 45.96 per cent on the marginal,
small, medium and large size of holdings respectively. Among all the holdings taken together
the total household consumption expenditure on food-items by the males was more as compared
to females. This consumption pattern on food-items shows considerable disparities between
how much women contributed to household consumption requirements and how little they
share in its benefits. In addition to this the parents and family give lower value to girls since
their birth and that this is translated into their lifelong negle€t:, In rural India, among the
household occupation types, agricultural labour households showed lower levels of per capita
consumption of important item groups like milk and milk products,,meat, egg and fish.
Whereas, in the present study area the percentage expenditure on these foed- items by both
males and females came out to be 19.90per cent,when all sizes'of holdingstaken together.
In urban India, among the different household type per capita consumption of manysitem groups
(like cereals, milk and milk products and sugar) was the lowest for. casual labour households.

PATTERN OF PER MONTH, HOUSEHOLD“ CONSUMPTION
EXPENDITURE ON NON-FOOD ITEMS BY SEX

There cannot be an iota ofddoubt that in order to sustain life on the earth minimum food
requirement is ‘necessary’ but not sufficient for the existence of mankind. A certain minimum
amount of non-food .items is,equally important,for the survival of the human beings. In the
present study due ‘consideration, has been given te mon-food items such as fuel and light,
clothing, foot-wear education “etc:, No specific “norms comparable to minimum caloric
requirements, has so, far been suggested by any institution or individual scholar for non-food
items.

The pattern of average monthly household‘eonsumption percentage on non-food items has been
presented in Table-4. The Table clearly indicates that the percentage share of expenditure on
pan, tobaccoby'males is higher for the males as compared with that of femalesbecause men are
addicted to these vices. The percentage expenditure on fuel and light among all the holdings
together by males and\,females came out 8.03 and 6.34 to the total expenditure on non-food
items.

The percentage expenditure on clothing to the total household expenditure on non- food items
by males has been worked out 7.65, 8.44, 10.46 and 12.09 per cent and by females 10.30, 13.62,
12.80 and 13.66 per cent on the marginal, small, medium and large size of holdings
respectively. The percentage expenditure on clothing by females was much more higher than
that of males in all size of holdings. In addition to that women liked to wear new clothes on
each and every religious festival and occasion. Women want to look more presentable, so their
expenditure for clothes is more when compared to that of men.
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Table-6.2 i
Pattern of Per Month Household Consumption Expenditure on Non-Food Items Among the Sample Households

Marginal Holdings Small Holdings Medium Holdings Large Holdings.

Management

M M M

INess

Pan,Tabacoo | 8055 | 833 | 8888 | 9524 | 974 | 10498 1562 | 11284 | 15476 | 3175 | 18651
& Intoxicants | (894) | (092) | (987) | (681) | (070) | (751) ©075) | (544) | @37) | (090) | (5.27)

Bus

Fueland Lignt | 2000 | 5889 | 13889 | 11147 | 8874 | 20022 14236 | 29514 | 289.68 | 20635 | 496.03
888) | (654) | (1542) | (7.97) | (635) | (14.32) (686) | (1422) | (817) | (582) | (13.99)

onsin

Chothing 889 | 9278 | 16167 | 117.96 | 190.48 | 308.44 26562 | 48263 | 42857 | 48443 | 91270
7.65) | (10.30) | (17.95) | (8.44) | (1362) | (22.06) (1280) | (23.26) | 1209) | (1366) | (25.75)

48.33 39.44 87.77 7143 4221 113.64 65.97 16278 | 115.08 | 10317 | 218.25

._usfsq (637) | 438) | (975 | 611 | (302 | (813 (318) | (736) | (325) | (291) | (6.16)

Misc. Goods & | 15389 | 207.22 | 36141 | 24242 | 30303 | 54545 489.58 | 84895 | 63492 | 99206 | 1626.98
Services (17.09) | (2301) | (40.10) | (17.34) | (2167) | (39.00) (2359) | (40.91) | (16.46) | (2572) | (42.18)

Durable G00dS | 5a59 | 3334 | 6222 | 5411 | 7143 | 12556 7| 7202 | 18220 | 17857 | 23809 | 41665

_mﬁﬁxg g | B2 | B70 | (681 | &) | (B1) | (899 Lo @51) | (878) | (504) | (672) | (11.76)

460.55 | 440.00 | 900.55 | 692.64 | 705.93 | 1398.27 | 1022.56 | 1052.07 | 2074.63 | 1801.59 | 2055.55 | 3857.14

Total (1106) | (5114) | (48.85) | (100.00) | (49.54) | (50.46) | 100.00) | (49.28) | (50.71) | (100.00) | (46.71) | (53.29) | (100.00)

- Note: Figures in Parenthesis denote the percentage to the column total.
R .mno__m:mo:m goods and services includes, toiletries, cosmetics, medical, education's religions work, Amusement, fair, festivals etc.
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The percentage expenditure on footwear is higher by males as compared to females mainly due
to the reason that males work outside their houses and their footwear has more wear and tear.
The percentage expenditure on miscellaneous goods and services (i.e. toiletries, cosmetics,
medical, education, religious work, amusement, fair, festivals and charity etc.) by females was
more in all sizes of holdings as compared to that of males. The percentage expenditure on
durable goods (i.e. furniture, kitchen ware, etc) by females came out more because female have
an inborn tendency to collect more durable items to make their home comfortable. Moreover
women want to keep the durables for their posterity as a token of remembrance.

Thus from the above Table it can be concluded that the percentage,of expenditure on non-food
items was 49.45 per cent for males and 50.55 per cent for females shews a minor variation in
between. The Table-4 further reveals that out of the total expenditure on non- food items the
highest percentage of expenditure came out on miscellaneous goods andservices (i.e. 40.42 per
cent) followed by clothing (i.e. 21.33 per cent), fuel and light (i.e:

14.37 per cent), durable goods and services (i.e. 8.62 per'eent), footwear, (i.e. 7.99 per cent) and
pan, tabacco (i.e. 7.27 per cent ). Thus people of the area thought.that it is worthwhile to spend
few percentage of income on non-food items to make life,\more cozy ycomfortable and worthy
living.

COMPOSITION OF THE ZWRECOMMENDED" AND THE ACTUAL
AVERAGE DIET

To carry on with alldife processes we need food. Food provides energy, helps in repairing
damaged parts of cells and ‘tissues and also makes, mew material necessary for growth and
reproduction oftliving being. The composition of per consumer unit per day recommended
average diet by“theynutrition experts as well as the composition of per capitaper day actual
consumption on foad 'grains among thesample households has been presented in Table-5.
Among all the holding groups together the per capita per day consumption of cereals came out
551 grams by males and“507 by females. Whereas the quantity of cereals suggested by the
Indian Council of Medical Research, i.e. 540 grams.

The per capita per day actual consumption of pulses and grams came out 16 gram by males and
12 gram by females, as against the recommended per capita per day consumptionof pulses
and grams, i.e., 12 grams. Only females of marginal category were taking less than the
recommended quantity. In regard to the milk and milk products the per capita per day actual
consumption by males has been worked out 109, 101, 124 and 177 grams and by females 75,
97, 107 and 153 grams on the marginal, small, medium and large sizes of holdings
respectively. The recommended per capita per day consumption of milk is 80 grams.
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The per capita per day actual consumption of meat, fish and eggs has been worked out much
more than the recommended (i.e.15 grams) quantity both by males and females mainly due to
the reason that meat is the staple diet of the people of the area and there is no religious bar
against it.

Regarding the per capita per day consumption of vegetables the farmers falling on large size
of holdings grow vegetables at large scale, they consume them as well as sell them as cash
crops, so their intake of fresh vegetable is relatively higher. The per day per capita
consumption of fruit has been worked out much more than the recommended quantity, it
happened due to the reason that the study area is located in'the proximity of Hoshiarpur
district of Punjab. Kinnows, Oranges, Maltas are found in abundanece. Therefore, their prices
crash and are locally available at throw away prices.

The per capita per day actual consumption of sugar and gur has been"worked out 13, 21, 27
and 41 grams by males and 14, 19, 24 and 28.grams by females.on the marginal, small,
medium and large sizes of holdings respectively. Whereas , the recommend, per capita
consumption of sugar is 13 grams. In the present'study area mest of thesmales and females of
sample households are found of eating_gur and shakkar. Labourerssand farming community
take gur to keep their energies intact. Freshly,made hot gur is considered a delicacy and is
relished by all. Gur mixed withfspices and coconut is almost a daily diet after supper in
winters. Mostly on religious occasions especially »during births and marriages ‘gur’ is
distributed in villages as atoken of good emen.

Thus, it can be concluded from the Table that cereal is|the main diet of the study area. The
graphic reflection of cereal intake by males and females of the sample households has been
presented in Figure-I. The graph explicitly shows that males on the marginal and females on
the marginald¢and small holdingshwere taking less grams of cereals than what has been
recommended. Less intake of cereals results in malnutrition and adverse effect on their health
status.. It was found inythe study area thatithe gender bias, poverty, low wages, were the most
significant determinant faetors of malnutrition.
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Fig.VLI
Actual Consumption of Cereals Among The Sample Households by Sex

CONCLUSION AND SUGGESTIONS

Thus it can be concluded“from the above discussion that among marginal and small size of
farmers especially females were against female children, coupled with inadequate purchasing
power, meant that girl had lower calorie intakes and consumed less supplementary food and less
solid food than boys. The greater vulnerability of girls may be due to difference in the care and
upbringing of sons and daughters. These differences reflect an economic, as well as cultural
premium placed on living sons while daughter are considered unproductive and an expensive
economic drain, particularly the cost of dowry when they marry. Deterioration in nutrition
status as females grow older as a combined result of socio-cultural, economic and biological
processes is the common fact.

Therefore, it is suggested that increases in consumption should be planned and encouraged, but
with attention to ensuring that they contribute to human development and avoid extremes of
inequity. Perspectives that focus on the future are also needed, to avoid
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patterns of infrastructure or institutions that in the end may force the area into unsustainable or
socially disproportionate consumption.

It is suggested that if employment opportunities for women expand, accompanied by fairwages,
then household income, hence consumption will improve. Moreover by increasing the number
of female worker could clearly do more to improve women’s nutrition and health status than
many other strategies. Ensuring fair wages for work done so that women can purchase food for
themselves and their families, improving working condition so that they are not nutritionally
draining or hazardous to health and providing access to services such as day care, health care,
and means to lighten domestic work are all important ingredients‘of.female welfare strategies.
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